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Part One:
There are three main values to an organization that influences customer value, satisfaction, and loyalty. Customers need to know that the company they are buying from understands them, cares, and has their interests at heart by offering multiple choices, including personalized and customized options (Commence CRM, 2021). Another important aspect is that the company should embrace technology in every aspect of their business, such as providing online stores for wide accessibility and maximum customer satisfaction. Lastly, customer service is crucial to loyalty, and companies should be warm, friendly, and polite to their customers while ensuring that their needs are met and addressed, and on time. 
Through customer satisfaction, companies can build and grow their brand as they retain customers and attract more. The most common method of measuring customer satisfaction is through the staff and how they interact with the customers, and other factors such as the prices, merchandise, and their sales and promotions. 
Part Two:
Since Coronavirus, there has been increased households spending, more towards home improvement. The current trends have influenced retailers such as Home Depot, Menards and Lowe’s, since they recorded increased sales in their products that offered hardware for home improvement (Stein, 2020).  Also, with restricted movement, there has been increased online shopping as the best and safe option making the retailers' online stores significantly improve on their sales. 
As one of the top retailers, Lowe hopped onto the current trends to increase their customer satisfaction (Stein, 2020). Lowe has made sure to invest in small businesses that face difficult times during the pandemic, and also promotes sustainability and good governance. The main factor which the retailers are using to improve customer value, satisfaction, and loyalty is through improving their one-on-one engagement with the customers. The Ace Company is at the top in customer satisfaction consecutively due to their increased customer engagement. The tactic is important since Ace Company has managed to be ranked among the top franchise by Entrepreneur magazine. 
The employees such as the sales personnel are important since they are the first point of contact by the customers. If the staff ensures that customers are severed within the minutes they enter the store, then it is highly likely for the company to increase their customer satisfaction, loyalty, and engagement. The first few minutes, according to findings by J.D. Power, when customers are attended to, are important in customer satisfaction (Stein, 2020).
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